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Relationship marketing to the Relationship marketing to the 
FaceBookFaceBook generationgeneration
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Co-founder IAB: UK, Europe, many 

more
Vice-president: NBC’s European 
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companies

Commentator | Strategist | Coach

Danny@DigitalStrategyConsulting.com
+44 (0) 20 7244 9661

About these notes 
These notes are the handout materials to 
accompany the lecture series about marketing 
and the journey the industry has been on since 
the first web adverts made their appearance in 
1994.

The talk draws on themes touched upon in the 
academic paper in the Journal of Data, Direct 
and Digital Marketing.

The argument is that the principles of marketing 
are changing fast and that the new digital 
toolkits have created a set of economics of 
individuality that were not possible before. 

The scale of change today is compared to the 
arrival of television, and parallels drawn in the 
challenges of a new media appearing in the 
marketing industry.

A series of themes for successful marketing to 
the FaceBook generation are highlighted. They 
include the migration from interruptive to 
engagement marketing, the role of social media 
to facilitate conversations about a brand, the 
timeshifting and personal scheduling of media 
and the potential for customers to become 
content creators.
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These handouts recap:These handouts recap:

What are the some of the big trends?

What are some of the immediate trends?
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1920 Marketing enters a new era1920 Marketing enters a new era

• KDKA AM of Pittsburgh, Pennsylvania

• The first licensed "commercial" radio station

• November 2, 1920



Digital Strategy Consulting
© 2008 Digital Strategy Consulting & Partners. All rights reserved.

Media evolvesMedia evolves
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1953 Marketing enters a new era1953 Marketing enters a new era
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1994 Marketing enters a new era1994 Marketing enters a new era

HotWired and AT&T: 468 x 60 banner October 25 1994.
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Long journeyLong journey
In a short time In a short time 
November November ‘‘9494

From the quietest of starts
Unclear content model
Unclear marketing role

Cloudy future 
Marginalised

Geeky ;-)
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Navigating with friendsNavigating with friends

No standards, no research, no understanding

• Brands didn’t have an understanding of it
• Media owners didn’t have the products
• Agencies didn’t have the models

A group of us came together to form the trade 
body out of need
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TodayToday

So loud it’s deafening
Clear marketing models
Many marketing role
Incredible future 
Mainstream
Essential

Digital Marketing Academy
© 2007 Digital Strategy Consulting & Partners. All rights reserved.
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2007: Social networking tipped2007: Social networking tipped
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2008: the year video meets the web2008: the year video meets the web
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2009: Mobile web finally arrives2009: Mobile web finally arrives
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2010: Virtual worlds 2010: Virtual worlds –– for realfor real
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2025: Thinking computers2025: Thinking computers

?
(oops, we’re all out of a job)
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Along the way?Along the way?

Real convergence

An extension of all our lives

The externalisation of knowledge
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Trend spottingTrend spotting
Online advertising trends
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Trends in supplyTrends in supply
• Massive increase in supply

• New categories
• New entrants
• New forms of consumption
• New times, spaces and places

• Social media fuels growth
• New type of customer experience
• New communication models
• Different responsiveness of advertising

• Outstripping ad demand
• Potential for price instability / pressure
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Trends in formatsTrends in formats
• Larger formats

Larger canvass
More rich media
Greater intrusion in ad media

• Online advertising effectiveness: bar gets raised
Online brand campaigns: effectiveness declines two years in a row
Research from Dynamic Logic
Over the last two consecutive years, those ad dollars are having less 
of an impact

• Ad interruption models: another backlash
Interruptive media driving users away

• New models
Facebook and Beacons
Google Video Ad Units
Google Ad Gadgets
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Trends in streamingTrends in streaming
• Video boom

Sudden arrival of video ad streams
Fusion with IPTV: Italy and Asia first
New models for advertising syndication from Google: Google Video
Ad Units

• “Half display advertising revenue”
• U.K. online streaming ads will take half online display market within 

five years 
• Early 2007 to early 2012

• Pre-roll vs embed formats 
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Trends in targetingTrends in targeting
Critical to yield improvement

Increasingly complex
• Multi-layered
• Multiple networks and partners

Behavioural targeting
• Another revolution 
• Migration to new models on the back-end

Strategic risk to classic media
• Profiling no longer linked to content
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Trends in planning and buyingTrends in planning and buying
Growing up and diversifying…

Chaos
• Eclectic: many techniques all at once
• CPM, CPC, CPA, CP-everything!

‘Not the basics’
• Many agencies leaping to advanced web 2.0 models

No media in the media plan
• Looking for alternative models 
• Client sites and messaging through social network 

Fusion of techniques

TV models: reach and frequency
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RecapRecap

• Trends in video
• Trends in mobile
• Trends in Web 3.0 and virtual worlds
• Trends in supply
• Trends in formats
• Trends in streaming
• Trends in targeting
• Trends in planning and buying
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